Discussion with Black Community on

the Future of Brampton
Brampton Plan — Official Plan Review

May 27th, 2021: 6pm-8pm






WELCOME FROM MAYOR BROWN




Meeting Agenda

Introductions and Overview

Presentation: Planning 101

Discussion Period

Next Steps and Ways to Get Involved



Objectives of Today

 To facilitate an information exchange;

* To share best practices with you that
are informing our work;

* To remind you about relevant aspects
of the Brampton 2040 Vision; and

e To seek input from our community on
the future of the City of Brampton.



HOUSEKEEPING ITEMS
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Your mic will be automatically muted. You can participate in the
meeting by raising your hand and unmuting your mic or asking a

question using the Chat Function. Select ‘EVERYONE’ when using the
chat.

You are able to turn your camera on and off. If you are experiencing
connection issues, we recommend turning off your camera.

You can submit your questions or comments to the City by email:
opreview@brampton.ca. Comments are also being collected through a
survey at: http://metroquestsurvey.com/yr61w.

For technical assistance please contact: 416-806-1011

Please note this
meeting is being
recorded.


mailto:opreview@brampton.ca
http://metroquestsurvey.com/yr61w

. There is a time limit for polling (~ 1
minute).

. A pop-up will appear on the screen
advising that the poll is ending.

. Polling responses will be recorded.

. The results from the poll will be
shared with the public during and
after the meeting.
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Tester Poll: WHAT IS
YOUR FAVOURITE
DINOSAUR?

O Stegosaurus
O T-Rex
O Triceratops

O Toronto Raptor



HAVE YOUR SAY!
POLL #1:

What city-building
themes are you most
Interested in discussing

*(Select your top three)*

Natural Heritage, Climate Change and Resiliency

Social Equity, Attainable and Supportive Housing
Arts, Culture and Events

Growth

Urban Design, Open Spaces and Recreation
Employment and Retail

Transportation and Connectivity

Preserving Heritage







BRAMPTON 2040 VISION

!

SUSTAINABILITY AND JOBS AND
THE ENVIRONMENT LIVING CENTRES

NEIGHBOURHOODS = TRANSPORTATION AND

CONNECTIVITY

SOCIAL MATTERS AND HEALTH ARTS AND CULTURE
HOUSING







IT'S MORE THAN
JUST A

DOCUMENT. IT'S
THE

ASPIRATIONS
OF THE PEOPLE.




An Opportunity to Protect Natural and Cultural
Resources




An Opportunity to Secure Jobs and Create Centres




An Opportunity to Create Sustainable Neighbourhoods
and Communities




An Opportunity to Create Safe Options for Mobility




An Opportunity to Advance Housing and Social Issues




An Opportunity to Promote Healthy Lifestyles




An Opportunity to Support Arts and Culture




HAVE YOUR SAY!
POLL #2:

What characteristics
contribute to your idea of a

healthy and complete
community?

*(Select all that apply)*

Active Transportation Options (i.e. walking, cycling, transit)

Creating affordable and different housing types

Creating a connected and accessible network of green spaces
(i.e. parks, trails, natural areas)

Having a variety of employment areas and jobs

Equitable access to community services and facilities (i.e.
libraries, recreation centres, parks)

Ensuring a community has places to live, work, exercise, play
and buy local and healthy foods

All of the above

Other







Official Plan:
What is 1t?

 Clarifies and provides city building
objectives

* Guides the realization of a vision for the
future of the city

e |dentifies and defines the components
of the city - not as they are today, but as
they are envisioned

* Provides a policy framework to make the
vision real



Why iIs an Official
Plan Necessary?

Brampton Plan will replace Brampton’s
2006 Official Plan, which:

 Was approved and published in 2008

 No longer fully reflects City priorities, or
embodies best practices in municipal
land use planning

 The Provincial legislation governing
municipal planning has also been
updated recently

e To conform with the initiatives of
Brampton’s 2040 Vision and the
Regional Official Plan



Why is an Official
Plan Necessary?

“The purpose of the OP is to set out the
municipality’s general planning goals and
policies that will guide future land use in
relationship to provincial initiatives, the
Regional Official Plan and City initiatives.”



How does the
Brampton Plan
Impact me?

* |t guides where we live, work, learn,
shop and play

e Determines how we interact and use
spaces, such as streets, parks, transit,
schools, social services, libraries, and
recreational facilities

e Engagement is important to building a

great city
 The future of Brampton is diversity!



HAVE YOUR SAY!

POLL #3: What areas
of social equity should
Brampton prioritize in

the long-term?

*(Select your top
three)*

Housing and Affordability

Transit and Transportation Methods

Jobs and Employment

Health Sector

Social Services

Access to Green Space

Food Equity







From Vision to Reality



A New Brampton
Official Plan =
Brampton Plan

Brampton is preparing to develop a new
Official Plan (OP)

e To be adopted by Brampton Council
and Peel Regional Council

* A key focus for implementing the
Brampton 2040 Vision, and master
plans



How will Brampton
Plan work In relation
to other planning
documents?

e Must conform to the Regional Official
Plan

e Highest order planning document for the
City of Brampton

BRAMPTON PLAN

ZONING BY-LAW, CIP’'S, URBAN
DESIGN GUIDELINES, ETC.

2040 VISION, MASTER PLANS,

STRATEGIES, STUDIES, ETC.




o0 M

SUSTAINABILITY AND JOBS AND
THE ENVIRONMENT LIVING CENTRES

NEIGHBOURHOODS = TRANSPORTATION AND
CONNECTIVITY

A () X

SOCIAL MATTERS AND HEALTH ARTS AND CULTURE
HOUSING

Seven core
Brampton 2040
Vision Statement
Areas



Brampton Plan...

reinforce

Intervene




HAVE YOUR SAY!
POLL #4:

~ What would

Incentivize you to

walk, cycle or take
transit to

school/work/ local
destinations?

*(Select all that
apply)*

Safer pedestrian and cycling routes

Better access to pedestrian, cycling, and/or transit routes

More convenient pedestrian/cycling and/or transit routes.

Somewhere to safely store my bike at school/work and keep it
covered from the elements.

Transit Incentives (i.e. lower costs)

Improvements to existing mobility infrastructure







OUR
COMMITMENT
T0
ENGAGEMENT

A comprehensive
Engagement
Strategy has been
developed to
engage all target
audiences in the
Brampton Plan

Process.



DISCUSSION
PAPERS AND
OPEN
HOUSES

WE ARE HERE

Public Open House #1

June 7, 2021

Public Open House #2

June 21, 2021

Public Open House #3

July 26 2021

Arts & Culture

Attainable & Supportive Housing

Environment & Climate Change

Transportation & Connectivity

Implementation of Growth Management
Employment & Economic Development

Urban Design, Open Spaces, & Recreation





















NEXT STEPS

Review and Revise
incorporate Discussion
public feedback Papers

Prepare Policy
Directions
Report

Public
Consultation

Develop Draft
Brampton Plan



GETTING INVOLVED

Email us! Visit the Project Webpage! Take the survey!
opreview@Brampton.ca www.Brampton.ca/ http://metroguestsurvey.c

BramptonPlan om/yrelw
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